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Internal slide ID 

Our Purpose 
Health Management 
promotes member 

health and  
evidence-based,  

cost-effective 
healthcare through 
innovative member 

and utilization 
management 

strategies. 
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Health Management 
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• Precertification 
 
• Medical Review 
 
• Policy 

• Case Management 
 
• Care Transition 
 
• Chronic Condition 
  Management 
 
 

• Strategy  
Consultation 

 
• Health Promotion 
 
• Add-On Options 

• BlueCare 
 
• Focus on 

Compliance 
 
• Inbound & 

Outbound 
Approach 

 
 

Utilization 
Management 

Member 
Management 

Health 
Advocacy Wellness 



Our Wellness Strategy 
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Tool Kits 

Goal Setting Promotional 
Material 

Benchmarking 

Newsletters 

Customized 
Communications 

HR Training 

Strategy 
Consultation Our Strategy 

Consultation 
Services Share 
Best Practice 
Strategies for 

Program 
Development 

and Integrated  
Campaigns 



BCBSAL Resources 
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 Access to pregnancy and parenting 
educational information 

 Access to a Baby Yourself nurse 

 Educational pamphlets from the 
March of Dimes and the American 
College of Obstetricians & 
Gynecologist (ACOG) 

 A gift to welcome the newborn  
after completion of the program 

 Referral to a Lactation Educator 
following delivery if needs are 
identified 

Baby Yourself Program 
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Promote a 
healthy outcome 
for mother and 
baby through 

prenatal 
education 

Identify 
immediate care 
needs and make 

appropriate 
referral to 

obstetric case 
management Improve clinical 

outcomes while 
promoting a reduction 

in medical cost 

Baby Yourself Program Goals 
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68.3% vs 17.2% 
 Group A participation rate vs BOB 

9.4% vs 15.1% 
Group A pre-term labor rate vs.  

State of Alabama pre-term labor rate 

$196,132 
 saved on pre-term deliveries 

*Based of March of Dimes study 

Baby Yourself Program Value 
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 Chronic Condition Management 

• Asthma 
 

• Chronic Obstructive 
Pulmonary Disease 
 

• Coronary Artery Disease 
 

• Diabetes 
 

• Heart Failure 

Chronic Condition Management: 

888-841-5741 
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Targeted Interventions 
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 Proactive Outreach 
 

 Health Assessment 
Triggers based on 
health responses and 
readiness to change  

 
 Proactively Requesting 

contact by clinician 
 

 Biometric Triggers 
for out of normal 
ranges 

Strategic Outreach for ALL Members  



Disease Management Program 
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Diabetes 
Asthma 

CAD 
CHF 

COPD 

Hypertension 
Osteoporosis 
Depression 
And Others 

Nutrition 
Weight Management 
Tobacco Cessation 

Behavior Modification 

Advocates 
Targeted Outreach 
Health Coaching 

HRAs 
Online/Mobile 

Disease 
Management 

Research shows only 13% 
of employees participate in 
DM programs, yet DM 
programs account for 87% 
of healthcare cost savings. 



WalkingWorks® 

A physical activity program 
developed by Blue Cross  
Blue Shield in cooperation with 
the President’s Council of 
Physical Fitness and Sports.  

A turnkey program that can 
motivate employees to 
incorporate physical activity  
into their daily lives.  
A team-based approach that 
encourages peer support to 
help employees reach their 
fitness goals.  

Online and paper options 
available; app syncs with your 
fitness tracker device 
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Uses the pedometer  
technology built into  

Apple Health or Google Fit 

Integrates with other  
wearable technology that use 

these platforms 

Ability to enter  
activities manually  

Available for both iOS  
(Apple Phones) and Android 

(Samsung, etc.)  

WalkingWorks App 



Web Based Resources 
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myBlueWellness 

• Enroll in Baby Yourself 
• Contract Tools and Plan Details 
• Care Reminders 
• Personal Health Record 
• Animated Guides 
• Medication Planner 
• Videos and Message Boards 
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• HealthQuotient® (HQ) Health  
Risk Assessment 

• Online Behavior Change Program 
• Personalized Action Plan and  

Wellness Content 
• Device Integration and trackers for  

Blood Sugar, Weight, Exercise and more 
 



Register on myBlueCross 
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Register or Log In to myBlueCross 
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Click “Take the HealthQuotient (HQ)” 

18 



Begin Answering Questions 
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Overall Health 
Exercise Habits 

Diet 
Prevention 

Alcohol Intake 
Depression  

Emotional Health 
Tobacco Use 

Finances 
Work Productivity 

Health Risk Assessment powered by WebMD® 

View Results 
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*Minimum of 40 HQ completions required to run the report. 

HQ Employer Summary 
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Health experts provide information, suggest goals and track changes   

Areas of Focus: nutrition, exercise, weight management, emotional 
health, stress management and tobacco cessation. 

My Health Assistant 
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Direct Device Integration 
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WebMD Challenges 

• Hit Your Stride: steps based walking challenge 
• Ready! Set! Move!: minutes based activity challenge 
• Custom Challenges: yes or no completion challenge 
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Mobile Resources 
Take Blue with You! 
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Alabama Blue Mobile App 
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• Virtual ID Card 
- View your ID card(s)  

- Email to physicians or dependents 

• One-click access to customer service 

• View claims 

• Find a Doctor 

• Access myBlueCross 
 

Available on the App Store and Google Play™ 



Health Handbook App 

27 

• View information on: 
- Health Conditions 

- Medications 

- Procedures 

- Health & Wellness 

- Natural Treatments 

• Symptom Checker 

• English-to-Spanish Translation 

• Save favorites to Notebooks  
 

Available on the App Store and Google Play™ 



Baby Yourself App 
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• One-button dialing to contact:  
- Physician 

- Baby Yourself® Nurse** 

• Daily journal 

• Photo gallery  

• Kick counter 

• Contraction counter 

• Add scheduled doctor visits 
 

Available on the App Store and Google Play™ 
 

 

**For eligible program participants 



Employer Resources 
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 HealthQuotient (HQ) 

 Nutrition 

 Stress Management 

 Tobacco-Free Worksite 

 Baby Yourself 

 WalkingWorks 

 Preventive Screenings 

 Healthy Families- 
Healthy Kids 

Worksite Tool Kits 
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Wellness Planning Calendar 
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Group Access 
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Goals:  

1. Help members know 
their numbers 

2. Focus on prevention 

3. Weight Loss 

Objectives: 
 
Q1: Host a health screening 
       HQ campaign 
 
Q2: Promote Preventive Care and        
 Member Management 
 
Q3: WalkingWorks campaign 
 
Q4: Fruit and Veggie Tracker 
 campaign 

Example of Wellness Plan 



34 


	myBlueWellness
	Slide Number 2
	Health Management
	Our Wellness Strategy
	BCBSAL Resources
	Slide Number 6
	Slide Number 7
	Slide Number 8
	 Chronic Condition Management
	Targeted Interventions
	Disease Management Program
	Slide Number 12
	Slide Number 13
	Web Based Resources
	myBlueWellness
	Register on myBlueCross
	Register or Log In to myBlueCross
	Click “Take the HealthQuotient (HQ)”
	Begin Answering Questions
	View Results
	Slide Number 21
	Slide Number 22
	Direct Device Integration
	WebMD Challenges
	Mobile Resources
	Alabama Blue Mobile App
	Health Handbook App
	Baby Yourself App
	Employer Resources
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34

